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BIG BOYS TOYS, 2009

TESTIMONIALS

HH SHEIKH MANSOUR BIN ZAYED AL NAHYAN
UAE Deputy Prime Minister and Minister of Presidential Affairs

"I think hosting this exhibition was an excellent 

ideaéand the UAE will witness more attention to, and 

the expansion of, such exhibitions in the coming years. 

I am happy with what Abu Dhabi has achieved and the 

hope for the future remains brighter in all aspects. 

Whomever wishes to participate in [such] investment 

projectséwill find the facilities, the necessary 

guarantees and available services in our country to 

achieveésuccessò
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BIG BOYS TOYS, 2009

The Big Boys Toys Super Show, the Middle East's largest and most exciting male lifestyle 
event, combined the coolest gadgets, the latest technologies and the biggest brands along 
with high impact entertainment features, all packed into three days of non-stop action and 
sheer excitement. 

With seven mega zones ïoff-road, drive, ride, marine, wired, aviation and lifestyle, the 
show featured something for everyone under one roof.

With a wide range of quality brands, interactive activities and the chance to be the first to 
view newly launched products, including triple world record breaker, the Maxximus G-
Force - the fastest street-legal car in the world ïvisitors fully immersed themselves in the 
Big Boys Toys experience.

Quick Facts

Å Frequency : Annual

Å Date : 30-Apr to 2 May 2009

Å Location : Abu Dhabi National Exhibition Centre, U.A.E.

Å Official Opening : Thursday 30th Apr 2009 at 11:00 AM

Å Gross Space : 17,300 sq m

Å No. of exhibitors : 71

Å Number of visitors : 16,403

Å Type of visitors : Public & Trade

Å Show Timings : 30th Apr and 1st May , 12:00 PM to 11:00 PM

2nd May, 10.00 am - 9.00 pm

Å Enquiry E-mail : info@bigboystoysuae.com

Å Event Website : www.bigboystoysuae.com

SHOW PROFILE
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SPONSORS & PARTNERS
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BIG BOYS TOYS, 2009

Grandstand, 

Abu Dhabi National Exhibition Centre

P.O.Box: 95015, Abu Dhabi

Artaaj Exhibitions is a division of Artaaj, a full service agency headquartered in UAE 

with offices at ADNEC in Abu Dhabi and on Sheikh Zayed Road in Dubai. Established 

for over seven years, with an international team of 30+ professionals we have successfully 

conducted over 1000 projects for over 350 clients throughout the Middle East and the 

Levant.

We handle a diverse portfolio of local and international clients, offering 360-degree 

solutions, encompassing Events & Promotions, Integrated Marketing Communications 

and Exhibitions.

Events and Promotions
Built on the principles of transparency and accountability, we work dedicatedly on 

designing bespoke solutions that are creative, feasible, efficient, meticulously planned and 

successfully implemented.

Our events team handles all our clientôs requirements from conceptualization to execution, 

leaving our clients free to focus completely on achieving their objectives. With proper 

planning and logistics management and the ability to activate requisite resources, we have 

undertaken a wide variety of projects. 

ORGANIZER
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Grandstand, 

Abu Dhabi National Exhibition Centre

P.O.Box: 95015, Abu Dhabi

Integrated Marketing Consultancy
Artaaj, operating in one of the most dynamic and potentially rewarding markets in the 

world, has recently launched Artaaj IMC, an integrated marketing consultancy, in 

response to our clientsô growing need for regional marketing expertise. 

This dedicated consultancy offers focused, fully integrated solutions addressing a wide 

range of marketing requirements. Backed by years of industry knowledge, the Artaaj IMC 

team has a deep understanding of the most efficient way to convert commercial objectives 

into a clear, concise communication strategy. We work as strategic partners with clients, 

supporting their needs with communication planning covering branding, advertising 

strategies, new and digital media as well as CRM and loyalty programs.

Exhibitions
Featuring Artaaj's special blend of professionalism and enthusiasm, we launched our 

exhibitions services in 2009 and have already had the pleasure of working with several 

multinationals. Above all, we launched our own unique exhibition, the Big Boys Toys 

Super Show, to great acclaim from visitors and exhibitors alike!

ORGANIZER
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Exhibitor Profile :

The 2009 show covered seven zones: Ride, Drive, Off Road, Marine, Aviation, Lifestyle and 

Wired, with exhibitors showcasing new and innovative products from the world over, from shiny 

choppers to speedboats. The highlights of the show were the Maxximus G Force, the fastest car in 

the world and the Heat, the celebrity mobile mansion used by Hollywood heavyweights like Will 

Smith and Vin Diesel. The show was packed with interactive features such as the Abu Dhabi 

International 9 Ball Tournament, Airsoft and Paintball Challenge, the Music Lounge featuring over 

30 hours of music. With products from AED 500 to AED 14 million on display, the show had 

something for everyone. 

Ron Anderson from Anderson Mobile Estates remarked, ñI am ecstatically pleased with the quality 

of the show, how the show is ran, quality of people coming in here, the job Artaaj has done in 

promoting this product. The Big Boys Toys exhibition has just been fantastic for me.ò

Product Profile:

EXHIBITORS

Å Digital Entertainment

Å Electronics gadgets

Å Life Style furnishing

Å Sports Gear

Å Extreme 

Å Fashion Brands

Å Sports

Å Boats

Å Marine Equipments

Å Ultra lights Aircrafts 

Å Para Gliders and Para Motors

Å Luxury Cars

Å Sports Cars

Å 4 x 4 Vehicles

Å Dune Buggies

Å Automotive accessories

Å Sports Bikes

Å Quad Bikes
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Å Exhibitor Breakdown 

EXHIBITORS

5%

23%

5%
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44%
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Country
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Middle East
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Caterham:

ñIt has been really busy and  

lot of people are hereé It is 

pretty novel for a lot of 

people, so I think they are 

enjoying themselves...ò

BIG BOYS TOYS, 2009

TESTIMONIALS - EXHIBITORS

Scuderia250:

ñVery good show for us 

actually. We have got a lot 

of enquiries, lot of interests 

in Scuderia250. So itôs 

been really good for us.ò

ZeroBBike:

ñBBT has been a very interesting show. We 

have had a wide variety of clientele, good 

interest in the bikes and we are looking to do 

more in the coming weeks with them. More 

importantly, we are also looking to come back 

to Big Boys Toys next year as I think it will 

be bigger, better and provide us more 

opportunities.ò

NFS:

ñWe have done our homework and 

chosen BBT specifically because we 

believe it will put us in touch with our 

target audience of customers this is 

the right place for us to be at the right 

time!ò

Page  11



BIG BOYS TOYS, 2009

TESTIMONIALS - PRESS

Gulfnews- Business 

1st May, 2009

ñBig Boys Toys offers an 

impressive array of toys that 

can easily excite a typical 

ñman kidòò

Khaleej Times

3rd May, 2009

ñDavid Bruce McMahan, the owner of 

Maximusand CEO of McmahanSecurities 

company said he was keen to sell his toy to 

embark on making a new project- a new car 

of higher caliber. He disclosed that he has 

received interest from five Arab nationals. 

ñWhoever signs will be the new owner of the 

carò he says.ò
.

Etihad in Flight

May, 2009

ñBig Boys Toys is aimed 

squarely at the UAE market 

as it is one of the most over 

the top male lifestyle shows 

in the world.ò

The National 

5th May, 2009

ñAmong the sales made at Abu Dhabi National 

Exhibition Centre was Liquid Glass Power 

Boat, one of the main attractions. One 

unnamed visitor parted with more than Dhs. 

2.5 million (US$ 700,000) for the luxury 

powerboat and the company is already 

customizing it for him.ò.
.
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BIG BOYS TOYS, 2009

Å 86.25% of the exhibitors to re-exhibit in Big Boys Toys, 2011

Å 85.11% of the exhibitors stated that the quality of the visitors were 

excellent 

QUICK STATISTICS

86%

14%

Interested in participating in Big 

Boys Toys,2011?

Yes

No
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